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bellamumma.com

Ex-magazine editor, Nikki Yazxhi first s tarted bellamumma.com  

to share snippets of her life as a beauty insider with 

her readers. Now, bellamumma has evolved into a go-to 

lifestyle site for women around the globe.

Having had a beauty post chosen by Vogue Australia as 

a “great post to read right now” Nikki and bellamumma are 

well-known in Australia’s beauty and fashion world, and 

well-established on Australia’s blogging landscape. 

N O U R I S H  
Y O U R   
L I F  E

bellamumma IS A PREMIUM LIFESTYLE 

WEBSITE COVERING BEAUTY, THE LATEST 

FASHION TRENDS AND LUST-HAVES, MUST-

HAVE BEAUTY PRODUCTS, HOME AND 

INTERIOR INSPIRATION, HAPPINESS, HEALTH 

AND WELLBEING, TRAVEL, AND BRIDAL 

INSPIRATION – ALL PAIRED WITH BEAUTIFUL, 

INSPIRATIONAL IMAGES.
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After having her sons, Nikki left the full-time magazine world and started 
freelancing for Australia’s top publications. Her freelance beauty/lifestyle 
features have appeared in:

While still freelancing, bellamumma.com was born, and now it’s her full-time 
work and passion. Over 15 years, bellamumma and the brand, have 
continued to evolve in the ever-changing blogging landscape.

Meet the team

EDITOR & FOUNDER, NIKKI YAZXHI’S EXPERTISE COMES 

FROM HER 20+ YEARS IN MAGAZINES. SHE STARTED IN 

THE FASHION DEPARTMENT AT HARPER BAZAAR; HAS BEEN 

EDITOR OF GIRLFRIEND; LAUNCHED BARBIE MAGAZINE; AND 

WORKED WITH MIA FREEDMAN AS HER ASSOCIATE EDITOR AT 

COSMOPOLITAN. NIKKI ALSO WORKED AT ACP AND NINEMSN 

TO LAUNCH AND PRODUCE WWW.COSMOPOLITAN.COM.AU

BODY+SOUL, COSMOPOLITAN, SHOP TIL YOU DROP, 

COSMOPOLITAN PREGNANCY, DOLLY, MARIE CLAIRE, 

FAMOUS, COUNTRY STYLE, FRESH, HYATT WEDDINGS, 

SUNDAY MAGAZINE AND WOMAN’S DAY.

About Nikki Yazxhi 

Founder/ editor  of bellamumma.com
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bellamumma’s 
contributors

S T Y L E  &  B E A U T Y  

RENYA XYDIS
editorial stylist & creative director 
from Valonz Haircutters

NICOLE  BONYTHON-HINES
freelance fashion stylist 40 years+ 

H E A  LT H ,  F O O D  &  W E L  L B E I  N G

CARLA OATES 
founder of The Beauty Chef

SILVIA COLLOCA
actress, author, cook

NATALIE KRINGOUDIS
doctor of Chinese medicine, 
acupuncturist, author, speaker 
and natural fertility expert

TERESA CUTTER
founder of The Healthy Chef

CHARLOTTE DODSON
celebrity yoga instructor /
founder of CD Movement

C E L E B R I T Y  &  S O C I  A L

TONI PEAREN

actress, singer, 
presenter

Studio MAXCO
Cross-Out
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“We have been working with bellamumma for a number of 
years and have always felt great synergy with the brand. 
bellamumma provides fresh, relevant content for Blackmores 
and talks to a highly engaged audience. Nikki is a delight to 
work with, a true professional and her new website a testament 
to her hard work.”

AMY WAGNER 
Public Relations Manager, BLACKMORES

“I’ve had the privilege of working with Nikki and bellamumma 
on both editorial and commercial opportunities. 

Her incredible experience working in editorial means that she 
brings a wealth of knowledge and work ethic to the digital age 
- she not an overnight success, she’s been living and breathing
editorial long before blogs became coveted property.

When it comes to bringing brands to life online, she the does 
so in a way that resonates with her audience. She always 
delivers above and beyond a brief to take the story or message 
that little bit further. What I love most, is that working with 
bellamumma is a very collaborative process and she only works 
with brands she truly believes would benefit her readers. 

bellamumma is like catching up with a friend and that’s what 
the readers love - I’m sure.”

BELINDA GEORGESON  
Digital Communications Manager, BASSIKE

“We have worked with Nikki and bellamumma on several 
occasions, with great results. bellamumma’s audience is 
engaged and enthusiastic, browsing our site for long sessions 
and on multiple pages, after referral. Nikki is a pleasure to work 
with; taking an understanding of our brand and constructing 
the message to her audience with conviction and passion.” 

ALICE O’HARE  
Deputy General Manager, BANNISTERS

“I loved working with Nikki for the David Jones Christmas 
campaign!  She was so easy to work with and brought some 
great ideas to the project. The content Nikki created for David 
Jones was completely on brief, while still maintaining the 
individuality that we sought her out for.” 

ERICA MOLONEY  
Account Director, Social Media - HAYSTAC

Testimonials

bel lamumma
sponsors / advertisers

L’OREAL, NIVEA, AMERICAN EXPRESS,  

SHERIDAN, DERMALOGICA, VASELINE  

INTENSIVE CARE, BLACKMORES, HOWARD’S 

STORAGE WORLD, PEOPLE’S CHOICE CREDIT 

UNION, ELLA BACHE, SONY, QANTAS, 

COMMBANK, MOCONNA, COLGATE, UNCLE 

TOBYS, COLES, LG, SCHICK, OLAY, ENJO, 

METHOD CLEANING, TOM ORGANIC, AND 

BREVILLE.
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readers / followers

Why collaborate with 
be l lamumma?

bellamumma only chooses to partner with brands 
and products which Nikki and her team would 
personally use and endorse, it’s what her readers 
have come to expect and admire. This means if 
you collaborate with bellamumma you will be 
receiving a bespoke campaign that is heartfelt 
and completely supported by the team. Each 
campaign is completely customised to cater to 
your brand or products individually to ensure 
total brand awareness and reader engagement!

bellamumma READERS ARE MOSTLY IN 
THE ‘AB’ DEMOGRAPHIC.
They appreciate quality and value 
beautiful things done well. They’re 
comfortable spending money online and 
know what they like. They range from 20 
to 65 — some are single, some are 
married, some have kids, some don’t. 
They’re smart, they’re savvy, they’re 
stylish, they’re loyal — and they love 
bellamumma.

Stats & Socials
M O N T H LY  S I T E  T R A F  F  I C * :  

– 567K  PAGE VIEWS
– 1 .1M PAGE EVENTS
– 35 ,295  UNIQUE VISITORS

*Go  o  g  l  e An  a  l  y  t  i  c  s  /  S  i  t  e  g  r  o  u  n  d  -  u  pd  a  t  e  d Au  g  u  s  t  ,  2  0  2  5

INSTAGRAM: 44.1K+ followers  
http://instagram.com/bellamumma 

PINTEREST: 1.13M bi-monthly viewers 
- 863.09K total audience
https://www.pinterest.com/bellamumma

NEWSLETTER: 4.2K+ SUBSCRIBERS

FACEBOOK: 7.1K+followers 
https://www.facebook.com/
bellamumma.blog

LINKEDIN: 3737+ followers  
https://www.linkedin.com/in/nikki-yazxhi

TO COLLABORATE WITH bellamumma OR TO WORK

WITH NIKKI, PLEASE EMAIL: 

nikki@bellamumma.com




